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FISCAL SUMMARY

ESTIMATED NET EFFECT ON STATE FUNDS

FUND AFFECTED FY 2002 FY 2003 FY 2004
None $0 $0 $0
Total Estimated

Net Effect on All

State Funds $0 $0 $0

ESTIMATED NET EFFECT ON FEDERAL FUNDS

FUND AFFECTED FY 2002 FY 2003 FY 2004
None $0 $0 $0
Total Estimated

Net Effect on All

Federal Funds $0 $0 $0

ESTIMATED NET EFFECT ON LOCAL FUNDS

FUND AFFECTED FY 2002 FY 2003 FY 2004
L ocal Gover nment $0 $0 $0

Numbers within parentheses: (') indicate costs or |0sses.
Thisfiscal note contains 2 pages.




L.R. No. 1925-01

Bill No. Perfected SB 462
Page 2 of 2

April 5, 2001

FISCAL ANALYSIS

ASSUMPTION

Officials from the Department of Agricultureand the Office of Secretary of State assume the
proposed legislaion would have no fiscal impact on thar agencies.

FISCAL IMPACT - State Government FY 2002 FY 2003 FY 2004
(10 Mo.)

$0 $0 $0

FISCAL IMPACT - Loca Government FY 2002 FY 2003 FY 2004
(10 Mo.)

$0 $0 $0

FISCAL IMPACT - Small Business

Small businesses could be affected by the providons of this proposd.

DESCRIPTION

This proposal changes the restriction on cooperative marketing associations dealing with
non-members. Theproposal states that the association shall do at least 25% of its business with
itsmembers. The restriction is changed in Section 274.060, RSMo which deals with Cooperative
Marketing Assodations and the definition Section 409.401, RSMo, dealing with securities.
Currently, cooperative marketing associations are required to do a maority of business with
members.

Thislegidation is not federally mandated, would not duplicate any other program and would not
require additional capital improvements or rental space.
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